Implementation Supports

Figure 8.2 below represents the key themes derived from community interviews related to supports and
facilitators reported. Each major theme is subdivided into specific subthemes. Connectors between theme
bubbles indicate relationships that emerged from the analysis using qualitative analysis software NVivo.

Figure 8.2: Areas of support; factors that eased implementation of healthy foods and
beverages
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Implementation Challenges

Figure 8.1 below represents the key themes derived from community interviews related to challenges and
barriers reported. Each major theme is subdivided into specific subthemes. Connectors between theme
bubbles indicate relationships that emerged from the analysis using qualitative analysis software NVivo.
Many challenges were strongly interrelated.

Figure 8.1: Areas of challenge; factors the made it difficult to implementation of healthy
foods
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